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o Everything with be digitalized (ZEE5(E)
e Internet is about Interpersonal Communication

(B SRR ABEARBE)

e “Media is the message” (BN MEER)



Active information sharing o =z1 &

Interactive: Immediate feedback EJRF[o] &

Speed of Distribution (iR 25T
Participation 32 F 22 B
Virtual Community. [& FtE+ES

Discernment #:RI &1

Creative | = 251&
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PINTEREST

SOCIALSITE

THAT IS ALL ABOUT

DISCOVERY

USERS ARE:

32%
MALE

e o
» 10

MILLION

- ACTIVE USERS

TWITTER

MICRO BLOGGING
SOCIAL SITE

THAT LIMITS EACH
POST T0

.r \"J‘
i

5,700 TWEETS
HAPPEN .
EVERY %
SECOND

» 560

MILLION

ACTIVE USERS

FACEBOOK

SOCIAL SHARING
SITE THAT HAS

15

COMMUNICATING WITH

IN A NON-OBTRUSIVE WAY

USERS
SHARE

PIECES OF CONTENT EACH DAY

f

1

BILLION

ACTIVE USERS

INSTAGRAM

SOCIAL SHARING
SITE ALL AROUND

AND NOW

&

MOST FOLLOWED
BRAND S

LO.JJ
MILLION

ACTIVE USERS

&

GOOGLE+

SOCIAL NETWORK
BUILT BY GOOGLE
THAT ALLUWS FUR

o | E(

T0 BUI HH

Q

BUT THE ONES THAT ARE

TENDTOBE A
MHI\ID FIT WTHA

GREAT FOLLOWING

GROWING RAPIIJLY
WITH 925 \H! )0

NEW USERS
EVERY DAY

100
MILLIUN

ACTIVE USERS

Designed by: Leverage - leveragenew

Social Media Network

in.

LINKEDIN

BUSINESS
ORIENTED

SOCIAL NETWORKING SITE

aRe CORPORATE
mBRANDS

POTENTIAL
CURRENT ASSOCIATES

APLACE T0 NETWORK

CONNECT

790/ OF USERS
® ARE3H
' OR OLDER

n 240

MILLION

ACTIVE USERS

;agemedia.com

Changing the way we live and communicate



““We don’t have a choice on
whether we DO social media,

the question is

how well we DO it.”’

- Erik Qualman

Social Media Revolution

https://www.youtube.com/watch?v=jottDMulesU






CONNECITED

The Surprising Power of Networks and How: Fhey. Shape Our Lives

e Study the Connection (Structure)
With Whom they are connected

ﬁﬁ?’%%% ,/ \ (:\EI*%)

CONNECTED

e Analyze the Contagion (Function)

5/ D EIRGEESE DT EERIER
(17]}%)

! What ﬂOWS through the StrUCture NICHOLAS A. CHRISTAKIS, MD, PhD
(3 Deg ree Of |ﬂﬂ uences) AND JAMES H. FOWLER, PhD

BiTEEEETIRE (=fE2E)




CONNECITED

The Surprising Power of Networks and. How: Fhey. Shape Our Lives

1. We shape our networks and our

network shapes us

A=

2. Our friends affect us

AR =

3. Our friends’ friends’ friends affect us

AR/ HYBR /R R AR R BY ==

4. Network have a life of their own
G438 B SRV ER:




Agax=h 1L Digital Generation



~ [Children] are growing up bathed in bits

Don Tapscott and Anthony D. Williams in Wikinomics (p.47)
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How The Digital Age Stupefies Young Americans
and Jeopardizes 0




Obama’'s New Boss 25 McCain vs. Brzezinski - b more more

TIME

Millennials are lazy, entitled narcissists
who still live with their parents

Why they'llsave us all

Narcissistic B##
Lazy [#|5
Over Confident :BEB1E

Entitled &% IL\EE



‘| don't read newspaper but | am Informed.
T iInformation is important, it will find me”



BT — SRS B

e | am Online F1E4E

e Narcissistic B %4
e Individualism EAE£5H

e Multi-Tasking  []BF =R Z IB(E75
e Anti-authority 1R

e Global Consciousness BEIk=:

e | ove playing and look for fun =T ~ =3 4 H



BT — SRS B

* Impatient and look for immediate gratification

AMAE ~ =2 KEDF &

» Enjoy Participation =2 ki

[.fﬁ

e Freedom & choice H HEEIE

» Open to Change ¥fEEE 8RN
e Confident B1&




Searching for? =T ?

EA

Stage I Stage |
T WIBE:E v




Searching for? =T ?




The Quality of Digital Generation

information overloaded > youth need
iInformation discernment, integration, and
application Access

\

generating content from web = quality efloct Anag'{vze

information? Evaluate

content depth + quality communication \ /
Create

fundamental character

|

communication + communion + community
dialogical
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Living in 2 Worlds

RBE%

Culture Community

%1t G .




= %% (Narcissistic)

@10 215 (Over Confident)

&R I0\RE (Entitled)

= Z (Influence) — =&

(Bemg Influence)

(Dumbest)

Soulful Connection

B A %4538 (Vibrantly attached)

soaa A4 s (Knowing and
known)

#{51F (Being believed in)

EF#E (Love and being
loved
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“Steve Jobs Was a Low- Tech Parent”

€he New Hork imes

http://www.nytimes.com/2014/09/11/fashion/steve-jobs-apple-was-a-low-tech-parent.html? r=0



http://www.nytimes.com/2014/09/11/fashion/steve-jobs-apple-was-a-low-tech-parent.html?_r=0

o] fEEd 2 &

e Media & Information Literacy {8

o
/EL\,EI\ $:

i

e Multiple Perspective Z )

e Mentorship Efi & 1%

1

e Alternative Choice zZZ#%35

e [dentity I E IE B

e Acceptance 14N
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mailto:andrewchoi@mac.com

and

books are dead and boring

no longer can it be said that

The Future of Publishing
http://www.youtube.com/watch?

v=Weq_sHxghcg&feature=player_embedde -

d



http://www.youtube.com/watch?v=Weq_sHxghcg&feature=player_embedded




